Retail Fuel Stations
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Retail Fuel Enhancement #1 — Forward Throw @

Existing LED System - “End of Life”
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Retail Fuel Enhancement #1 — Forward Throw

LSI Symmetric & Combination Forward Throw Retrofit
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Retail Fuel Enhancement #1 — Forward Throw

8 =z LSI Forward Throw Retrofit

Image Refresh
Enhanced Lighting Levels




Retail Fuel Enhancement #2 — Building Archer




Retail Fuel Enhancement #2 — Building Archer @




Design Enhancements to Existing Conditions

Forward Throw & Archer ™

Before

Archer™ System

Transition Area




Design Enhancements to Existing Conditions

Before

Forward Throw & Archer ™
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Design Enhancements to Existing Conditions @

Forward Throw & Archer™

s LSI's Archer and Forward -Throw solutions
Nighttime  Beacon address standard lighting design

conditions:

* Dark Buildings (Lost Architectural)

* Dark Customer Pathways
 Sidewalks
* Drive Lanes
* Transition Areas (Fueling Canopies to Store)
* Parking

* Perceptions of Safety
* Nighttime conveyance of Brand Value

 Light Pollution from traditionallighting
strategies (i.e. floodlights and well lights)




Design Enhancements to Existing Conditions

Forward Throw & Archer ™




Design Enhancements to Existing Conditions

Forward Throw & Archer ™




Design Enhancements to Existing Conditions

Forward Throw & Archer ™




Design Enhancements to Existing Conditions

Forward Throw & Archer ™
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Before After




LS| Archer & Forward -Throw

Forecourt & Backcourt Solutions
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LS| Archer & Forward -Throw

Forecourt & Backcourt Solutions
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LS| Archer & Forward -Throw

Forecourt & Backcourt Solutions




LS| Archer & Forward -Throw

Forecourt & Backcourt Solutions
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Forecourt & Backcourt Solutions
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LS| Archer & Forward -Throw

Forecourt & Backcourt Solutions
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Forecourt & Backcourt Solutions
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Forecourt & Backcourt Solutions
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Forecourt & Backcourt Solutions




LS| Archer & Forward -Throw

Forecourt & Backcourt Solutions
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LS| Archer & Forward -Throw

Forecourt & Backcourt Solutions
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Forecourt & Backcourt Solutions
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LS| Archer & Forward -Throw

Forecourt & Backcourt Solutions




Industry Reports - Data

> Most in-store trips occur between 10 am and & pm.
» Fuel trips align closely with high footfall dayparts (occurring later in the day).
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Source: GasBuddy Tracking Convenience Report: March 2023, From the Pump to the C-Store




Industry Reports - Data

Physical site experience heavily influences how visitors perceive both your forecourt and in-store environment. When analyzing six
categories rated by consumers on the GasBuddy app, it's clear how above- or below-average ratings affected footfall.

Consider the difference in a positive versus lower rating: An above-average rating in outdoor lighting led to a 5.3% increase in foot
traffic, while a below-average rating in the same category caused a proportionately higher (8.5%) decrease in foot traffic.
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* Outdoor Lighting has largest impact on In -Store Foot Traffic

Source: GasBuddy Tracking Convenience Report: March 2023, From the Pump to the C-Store




Enhanced Retail Fuel Design

LSI’s Archer and Forward -Throw
Night time Beacon solutions a ddresses current site
conditions :

« Dark Buildings
« Dark Sidewalks
 Lost Architectural features at night

 Dark Transition Area between
Fueling and Storefront

« Dark Storefront Parking
» Perceptions of Un -Safe Site at Dark

e

'@5 Opportunity

e agdensul
lean. Utilize

eep it cl
utation Management to help you monitor

customer reviews on the GasBuddy app so you can

maintain your reputation by quickly addressing any issues.
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“Improve the overall appearance of your site”




Enhanced Retail Fuel Design

Below-Average Rating € Categories  Above-Average Rating > LSI Forward Throw & Archer Building
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Source: GasBuddy Tracking Convenience Report: March 2023, From the Pump to the C-Store




Enhanced Retail Fuel Design

> Most in-store trips occur between 10 am and 6 pm.
> Fuel trips align closely with high footfall dayparts (occurring later in the day).

Light the Night
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Source: GasBuddy Tracking Convenience Report: March 2023, From the Pump to the C-Store




Enhanced Retail Fuel Design

“Homeless camp has moved further away”
“Store employees feel safer at night”

Safety & Employee Retention

SAFETY & SECURITY

Exterior lighting is critical for ensuring customer safety, deterring criminal activity, and enhancing security measures.
L5l techneolegy and innovation can help you attract more customers and establish a reputation as a safe and secure location.
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Enhanced Retail Fuel Design

Only LSI Forward Throw & Archer
have proven it can
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“IMPORTANCE OF THE
TRANSITION AREA”

Avoid Nighttime Dirty
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“YOU CAN'T UNSEE IT”

Between 6pm and Midnight
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